Publishing: Chapbooks
When collected, poems tend to speak to each other in new and interesting ways not explored in their individuality. Arguably, the best collections are comprised of poems in conversations with one another, unified by theme, style, or choice of poetic form, and placed in a meticulous and deliberate order. Chapbooks can be anywhere from 10-40 pages (but, really, at least 15). Most contests want about 25-35 pages of poetry. Most full-length books contain 30-100 poems.

1. GATHER about 20-30 poems with a unifying principle, theme, question, or experience.
Chapbooks often have a nexus tying the poems together, such as:
· Content (What is the poem about?)

· Structure (How does the poem appear on the page?)

· Voice (Who is speaking in the poem?)

Many collections focus on a theme—e.g., love, winter, death, Texas, or the 24 hours in a day. It should ultimately reflect your own taste and style and showcase the strength of your work. 
Select about 5–10 more poems than the length of a chapbook to give room to wean. Many small presses like about 1/3 pre-published work to add credibility.
2. ARRANGEMENT: Pretend you’re making a mixtape.

Assemble your work in an order that makes sense to you — by the date they were written (e.g., if the book charts a period in time), by theme, subject matter, or simply by mood. 

Start with the strongest poem. As in, “start with the one that kicks down the door.” Then create an emotional trajectory, as if you’re making a mixtape for your 16-year-old crush. 

Edit ruthlessly and proofread. Don’t be afraid to kick out your boring poems, even if they’re your personal darlings. A chapbook is distilled intensity. 
As for the ending, pick the poem that will leave the mixtape listener crying in their parked car in the rain as the playlist comes to an end.

When it comes to order, here are some other things to try:
· Print each poem and spread them across a large table or floor. Rearrange as necessary.

· Create a Table of Contents. Compare the titles. Do they speak to each other?

· Make a notecard for each poem with title, images or phrases, and subject. Use these notecards to consider which poems work well together.

· Choose an opening poem that is strong and hooks the reader, but also gives the reader an idea of where the collection is going. 

· Save your best, strongest poems for last.

· What journey do you want your reader to take? 

· Consider chronology, if based on a poet’s experience or personal history.
Take a break: It can be useful to let it ruminate. Get feedback from other poets or readers.
· Edit and proofread.

· Add final touches— 
· epigraphs, 
· section headers, or 
· dedications.
Remember to include:
· an interior title page;

· a table of contents;

· an acknowledgements page;

· your author bio(s);

· cover art, author photo; 

· blurbs, etc.; and

· a link to your author's website or a link to sign up for a mailing list, if any.

3. GET A PUBLISHER. Choose one of four publishing paths: 

Self-publishing, the author decides everything from the layout of the pages to the cover design and cover art. You stand a better chance of making a profit if you self-publish it, but that means going without the exposure and publicity a publisher might offer.
· The old-school DIY way (hand-crafted, saddle-stitched)

https://blog.reedsy.com/how-to-make-a-chapbook/ has a step-by-step guide
· The 21st century way:
· Print-on-Demand - https://blog.reedsy.com/print-on-demand-books/ provides a list of services

· exclusively through digital booksellers
Traditional publishing (see how-to-make website above for examples).
· Chapbook contests. Enter a contest. Many journals and chapbook publishers curate annual chapbook contests in which a winning chapbook receives a print run. 
· Some also offer publication to a certain number of non-winners.
· A few distribute the winning chapbook to ALL their subscribers.
· Securing a book deal—small-press submissions. Small presses or university presses, including: Red Bird Chapbooks, New Michigan Press, Finishing Line Press, Slipstream, Sunken Garden Poetry (many presses partner with or publish journals).

· some like to see some pre-published work included.
· many require a minimum number of pre-sales to justify press run.

· pre-sales usually determine the size of press run.
Every three months, Entropy Magazine curates a list of places to submit, including a list of chapbook presses and contests. 

WHERE TO SUBMIT: https://entropymag.org/category/where-to-submit/
Trish Hopkinson compiles a list of chapbook publishers, often with no submission fee, which you can find at: https://trishhopkinson.com/2020/11/25/18-no-fee-chapbook-publishers-updated/.

See also Trish’s Facebook group: “No Fee Calls for Poems”
AS ALWAYS, REVIEW SUBMISSION GUIDELINES! Make sure you’re adhering to all submission guidelines.
4. MARKETING: Self-promotion. The “business” of being a poet.
Except for an initial publishing announcement period, you will most likely be solely responsible for your own marketing. Some publishers may become part of your social-media community and help amplify future announcements and accomplishments.
Expand your network. Attend book fairs, poetry contests, and open mic nights. Get to know your local poetry community. Be shameless on social media!
“Always carry some of your books with you wherever you go.”  

--Mike Owens
“Never pass up an opportunity to read your poems.”


--Courtney O’Banion Smith

5. FURTHER READING
Master Class - https://www.masterclass.com/articles/how-to-write-a-poetry-chapbook#what-is-a-poetry-chapbook
The Chapbook Review - http://thechapbookinterview.com/about/
Poets & Writers, “Chapbooks” - https://www.pw.org/tags/genre_specifics/chapbooks
